Strategic Plan
	Target Audience

Describe the people you are trying to reach and their likes and dislikes. Try to get into their heads and personalities.

	The target audience would be people 15-25 years of age. It would also be directed towards part-time workers with a cable/satellite subscription. The people who watch The Simpson, Futurama, and Adult Swim would be the biggest target because they are already exposed to the type of cartoon humor. 

	Content
Describe any uniqueness, advantages or offerings this project or product will have over competitors.


	The content that makes this cartoon unique is the incorporation of a talking baby and dog. This cartoon has physical slapstick humor, celebrity imitation humor, situational humor, and unique characters. The characters are on their own line, meaning that there is no other cartoon around that is like this one. The cartoon also is available and more accessible because it is aired on more than one television station. 

	Attitudes
Using only adjectives, describe your product or project. Cross out any synonyms.


	Funny, sweet, entertaining, controversial, animated, intrigued, suspenseful, thinking, social, exciting, memorable


	Vehicle
Besides the Internet, how will your advertising reach the public? Which cable channels would your ads appear on?


	Television commercials can be aired on certain stations during certain shows. On Comedy Central, it would air during Southpark; on FOX, during The Simpsons; on TBS, during Futurama; and on Cartoon Network, during Adult Swim. There would also be magazine ads, maybe in MADD. Other vehicles for advertisement would be the radio, giveaways, word of mouth from faithful viewers, and street advertisements such as billboards and product placements.    

	Single Message
One sentence that serves as your product positioning statement. The clarity of your ad hinges on this statement.


	Family Guy, the hilarious truth about babies and dogs, is a “freakin sweet” show that will someday change the world.  


